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BRAND REPUTATION INDEX

MEDIA IMPACT VALUE

NEW ENDORSEMENT CURRENCY:
MEDIA IMPACT VALUE

agasuyan MIvV tunusus
Celine ilv $1.37 M Sugungmio
WSpuifivuiunngoaniunis

doansnususirionun na:udndou

iy 90% voulusud owned media
“MIV" or "Media Impact Valua" caloulated based on Media |

Reach, Media Rates, Media Quality and Content Quality.
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MSALUSUGD:=aS 1ok Brandom U2vUusudcidmY LusudAdSo:

e Share Value: Identify shared value with the fandom rather than what brands want
to project. d$10AMUAISOU UWUD:SFNINTASUNMSYDUSU

e Be Immersive: Be in the same room with the fans, Cheering! 1hlUoglurooldadnu
UWU souNNY souduaana Ilawr:apuuiguaw Kuwulh Tutsuusudiin

e Be Leveraging: Know when to leverage the brand with the fandom via gifted economy,
crownfunding, fan creation as well as constant monitoring asivlonianionisaalanu
uwudauriuMsidnagnsuavrla ¥28s:aunu U engagement AUVIURLWUSSIVESSATU
ILA:ADSASIDADUAD ST NUDVUWUGDULA:SIIMUSUGADISLFQOUNUINIUBIVTKU LUSUCAADY
9Iulnsud vuns:udaldaanaoan

e Be Monetizing: Know your celebrity currency through ROl monitoring and metrics.
Js:zliountuAuovuwudouua: Celebrity ddgdustnisaaiandald uassuciogoa Monetizing
Watfiuties ROI 91N Brandom unAga
e O
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